
New European businesses are emerging at the heart of the European creative sector. Talent 
discovery and promotion is moving online, offering new opportunities for entrepreneurs to 
support creators with their knowledge of digital services and their use of data.

A BROADER DIVERSITY OF RICH CREATIVE CONTENT 
IS BEING PRODUCED, DISCOVERED, AND CONSUMED 
NOW MORE THAN EVER BEFORE

1,600
feature fiction movies and 
documentaries released in 
2015

33,6%
European films’ market 
share in EU box offices in 
2010

35 billion
digital music downloads on 
iTunes in less than 10 years 

1,5 billion 80%
of the Top 10 albums 
in Denmark, France 
and Spain are 
awarded to local 
artists

1000
artists featured in 
the Billboard Top 
200 in 2010

video games

DIGITAL INNOVATIONS ARE LAUNCHING A NEW WAVE OF CREATORS, 
CULTURAL ENTREPRENEURS, AND A REVIVAL OF OUR CULTURAL HERITAGE 

technology

Advances in digital and Internet technologies have allowed for the  promotion 
of digital cultural content like never before, reaching audiences across Europe 
and beyond. The online space is a keystone of the success of creative industries. 
The link between technology and cultural industries is essential: digital provides 
new options, allowing creative industries to benefit from these opportunities.

560,000
book titles released 
in 2013

+400 hours
of video are uploaded
to YouTube every 
minute translated articles 

on Wikipedia

+280
languag�

41,000 posts
a second on Facebook

5,700 Tweets
a second on Twitter

80 million
new posts on Tumblr 
every day

new posts every 
month on WordPress

36.3 million

European engaged in creating 
a website or blog in 2012

23 million+92 million
unique global 
users

European spending 
increased from about €6.5 
billion to over €10 billion 
between 2005 and 2010

Over 400 hours of video are 
uploaded to YouTube every 
minute and over 1.5 billion hours 
of video uploaded from France, 
Italy, Germany and Spain are 
watched by viewers in other EU 
countries
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 CREATIVE RICH CONTENT AND DIGITAL INNOVATIONS ARE THE ENGINES 
FOR GROWTH IN THE CREATIVE CULTURAL SECTOR, PROVIDING OPTIONS 
AND DELIVERING ON BENEFITS.

Driving and creating jobs 
in the creative sector

Driving revenue growth for 
the EU in the creative sector

Online environment leading 
the fight against piracy

Low barriers to entry

Lower distribution and 
production costsOnline discovery and 

promotion

Online data powering creativity

Source of funding
Online services directly provide revenue 
through a combination of ad-funded and paid 
content models. 

Foster consumption of  European
cultural content
European consumers are spending more than ever 
before on creative content. Online is a driving force for 
more pluralism, with European online news users 
accessing significantly more news brands than offline 
users. 

1. 2.

25% Consumer spending in the creative sector was 
up 25% in 2011 from 2001

130% Revenue per usage hour in the EU-27 countries 
have increased by more than 130% for Internet 
related products and services in 2011 from 2001

3.4.

5.

6. 7.

€ €

400% Over the course of last year alone (2014-2015), 
the share of European who paid for streamed 
TV and film content online increased by 400%
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Open 
24/7

home on the way
at work
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Technology is Culture is an 
initiative of EDiMA, the 
Brussels-based European trade 
association representing online 
platforms and other innovative 
tech companies.

Check the Technology 
is Culture website

www.techisculture.eu
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